
 
 
 

HomeSense arrives in Bristol 
 

- Brand new homeware retailer opens in the Imperial Park -  
 

 

HomeSense, the UK’s brand new homeware retailer opened its third store in Bristol on 

15th May, in the Imperial Park. 

 

Shoppers in Bristol can experience this unique store which offers customers a broad 

eclectic range of quality homeware accessories and furnishings at irresistibly low prices. 

 

HomeSense presents a sense of discovery for everyone; products are sourced from all 

around the world to bring unique, one–off pieces, familiar brand names and designer 

home products under one roof.   

 

HomeSense store manager, Chris Roy comments: “Bristol is the perfect place for 

HomeSense, people here love their homes. Thousands of new items will arrive every 

week at this store, so we can offer customers a truly exciting and continually changing 

shopping experience.  Anyone seeking inspiration for their home should discover what 

they are looking for at HomeSense.”   

 

Customers will find a huge range and choice of quality products for the home to suit 

every taste from classic style to contemporary chic.  Ranges include glassware and 

tableware; cushions and throws; bedlinen; kitchen utensils and pots and pans; bathroom 

accessories, occasional tables and chairs; lighting, decorative ornaments including 

candles and vases; photographic frames; wall canvasses and pictures; clocks; storage 

items; and seasonal products such as gardening accessories and Christmas decorations 

and gifts.  

 

The store at Unit 9 in the Imperial Shopping Park covers 14,735 square feet.  Located in 

a primary retail park, it allows customers easy and fast access and ample parking.  The 

HomeSense store is spacious and simple to navigate with wide aisles and well-lit 

displays.  Product is logically organised in category departments – e.g. all glassware 



products are displayed together, rather than the traditional convention of roomset 

displays and formats.  

 

At HomeSense, shoppers are encouraged to explore their own sense of unique style to 

make the most of the shopping experience. 

 

 

 


